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Key Issues

• The COVID-19 reset

• Understanding the shift to health and wellness

• Health and Wellness tourism

• Regenerative and Sustainable tourism

• The rise of Healthy Destinations

• The opportunities for Destination North Coast

• Questions



Out of the chaos of COVID-19 there is a reset underway

• Changes to how and where we work

• Great awareness of workplace mental health and 
wellbeing

• Climate change is striking a deeper chord -
awareness of extreme weather and sustainability

• A change in Government and community 
expectations

• The advent of war and conflict overseas

• A redefinition of integrity and accountability

• A new sense of connection & appreciation of 
nature, fresh air and space

• Localism, community spirit and reconnection to 
place



Market Trends – Safety, Wellness & Sustainability

• Importance of wellness, respect for the great outdoors, 
and simple pleasures

• Safety is a now a purchasing trigger alongside value, 
location etc.

• Economic recovery and quality of life will be to the fore

• Some markets will take longer to return than others.



Wellness & Lifestyle Economy

• Wellness is beginning to blur at the ends…becoming more 
mainstream in homes, workplaces and when we travel.

• People want unique authentic natural and cultural experiences 
in their wellness holidays and health retreats that represent 
sense of place-Mexico, Finland, Russia, Thailand….

• Recognise the link between sustainability and wellness and 
guest experience - if you don’t your guests will!

• Being together, digitally - we are more connected……

• Yet… More alone than ever before – loner living for old and 
young alike.







The Evolution of 
Wellness



Understanding health and wellness 
and its relationship to healthy 
destinations

Health

There are many ways to define health: 
The WHO defines health as a state of complete physical, mental and social 
wellbeing and not merely the absence of disease or infirmity.

Wellness

In Smith and Kelly’s article (2006), wellness is generally used to mean a 
healthy balance of the mind-body and spirit that results in an overall 
feeling of wellbeing. This is a way of life oriented toward optimal health and 
wellbeing in which the body, mind and spirit are integrated by the individual 
to live more fully within the human and natural community.



Tourism Sustainability Journey – constantly changing –

fundamentals remain the same!

Well 
Intentioned 
Tick Boxes

ISO

Carbon

Blue 
Economy

1) Superficial

2) Discernment & 

Tradition

3) Minimal & 

Informed

4) Responsible & 

Aware 

(Understanding)

5) Social vigilantes

The Green 
Advantage:

Rio Earth Summit 
Agenda 21 (1992)

Compliance Based 
Reporting

Copenhagen (2009)
Process Based 
Management Systems

Kyoto Protocol (1997)

GRI (1997)

Performance 
Based Reporting

Risk & Resilience

Rio +20

(2012)

Science Based Targets

Low Carbon/Circular Economy

Net Positive Impact

SDGs

(2017)



Destination Governance 



Barcelona



Operational 
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Operational 
Performance –
Banyan Tree



Utilise technology to gamify the travel experience. 

Rewarding “Travel for Good” with points that can be 

used to drive incremental spend and give back to 

the local community



After visiting Clarence Valley Canoe and Kayak Trail & 
posting a picture of themselves – they earn 10,000 
points. 

David & Anna can choose to donate these points to a 
local charity or use the points on another local 
experience

Anna donates her points to the charity, she feels a 
deeper connection with the destination by doing so. 

David uses his points to book an Indigenous 
Experience.

You’re 10,000 points have arrived! Would you like to donate 
these to Grafton Green? They are an organisation focused on 
regenerative tree planting – tap here to donate.



Sustainable Tourism – What does market 
leadership look like? Case study on Finland

What are the messages?

1. Brand pledge & 

principles

2. Strong program 

delivery

3. Product/experience 

delivery



Sustainable Tourism – What does market 
leadership look like? Case study on Slovenia

What are the messages?

1. Strong brand 

ownership

2. Strategy delivery 

Slovenia Green

3. Recognition, PR & 

marketing

Slovenia has developed a strong brand 
around sustainability combined with a 
rich offering of tourism products which 
align with and bolster the country’s 
sustainability pedigree. 



What does best practice look like?
International Policy and Best Practice:



Luxury products are embracing sustainability

• Four key themes that re-shape luxury consumption post-COVID-19 are digital, 

wellness, experience and sustainability.

• High income consumers tend to spend more on luxury wellness for managing 

stress, anxiety and mental health



What’s the next 

trend…

“Cities are the new 

countries and 

neighbourhoods are 

the new cities” 

Claus Sendlinger, Founder 
Design Hotels™



Accommodation

Mirror Cube 

Sweden 

Eco-Capsules 

NZ, Slovakia, AU

Papaya Playa 

Mexico

High End Eco-

Pods England 



Luxury has changed



Health and Wellness Opportunity for North Coast

Community 

engagement

Spa & 

Beauty

Local 

Culture

Heritage

Fitness

Sports

Nature

Healthy 

Food

Educational 

Experiences

Medical



Responsible 

Tourism Forum





Health tourism

People travelling from their place of residence for health reasons. Health tourism is seized by guests with 

various medical conditions who would travel to experience therapies that will help to make them well or to 

improve their health.

Wellness tourism

By contrast, refers to healthy guests who seek therapies to maintain their wellbeing. May include a comprehen-

sive package including physical fitness /beauty care, healthy nutrition/diet, relaxation/meditation and mental 

activity/education.

Wellness facilities and services by hotels groups

A facility is a feature that a hotel has for the enjoyment of its guests. Wellness facilities especially include 

equipment like sauna, solarium, sport/fitness, steam bath, swimming pool, whirlpool and medical centres.

A service is something that hotel staff provides visitors to make their stay more enjoyable.  Healthy nutrition, 

massage, manicure, supervised sport, culture, relaxation, health know-how, medical supervision, staff 

availability, individual care and advice, health tips for back home, information and explanation and so forth.



Businesses ‘walking the talk’

Increasingly health and well 
businesses are also being held 
accountable by their customers 
and investors to uphold 
environmental, social, and 
corporate governance (ESG) 
objectives



Wellness and Lifestyle Changes

• The aim to keep a healthy balance between mind, body and spirit that 
generates the overall feeling of wellbeing (=wellness) has been intended by 
people for centuries

• Wellness is a new lifestyle that leads to a certain change in people’s 
behaviour. 

• Wellness is being practiced because there is a need to look and feel better, 
to lose weight, to delay the effect of aging, to relieve pain or discomfort, to 
manage stress and to improve health.

• The number of products or services related to wellness denotes a 
continuous growth. The sectors positively affected by the trend are tourism, 
food, clothes, body care
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