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NSW VISITOR BRAND OVERVIEW Destination NSW Brand Engagement Monitor

AUSTRALIAN TRAVELLERS ARE MOST FAMILIAR WITH SYDNEY AND 
SURROUNDS
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NSW DESTINATIONS RANKED BY AWARENESS AND APPEAL

Destination NSW Brand Engagement Monitor
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2.0 OUR NEW VISITOR BRAND
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Create a single brand that unifies both 
Sydney and NSW under one idea.

Develop a brand for visitors that can flex to 
other audiences (Trade / Innovation / Education).

Deliver a platform that our citizens are not only 
proud of, but advocate to the world.

Develop a brand that is enduring 
and can build over time.

1. 2.

3. 4.

OUR BRAND AMBITION
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BUT WHY DOES A VISITOR BRAND 
MATTER TO ME?
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GENERALLY, PEOPLE ONLY HAVE 2 – 3 
DESTINATIONS WITHIN THEIR 

CONSIDERATION SET
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WHEN TRAVEL IS ABOUT THE PROMISE OF 
ENCOUNTERING SOMETHING NEW, PEOPLE 
FEEL AS THOUGH THEY ALREADY KNOW 
OUR STORY.

OUR BRAND CHALLENGE
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SYDNEY AND NSW HAVE THE 
ABILITY TO ENERGISE YOU LIKE 
NOWHERE ELSE.
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THIS ENERGY IS DERIVED FROM THE 
COLLISION AND COEXISTENCE OF 

TWO FORCES



NSW VISITOR BRAND OVERVIEW

VIBRANT 
CULTURE

DIVERSE 
NATURAL 
WONDERS
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DIVERSE 
NATURAL 
WONDERS

A COLLISION OF DIVERSE 

NATURAL WONDERS AND 

VIBRANT CULTURE THAT 

ENERGISES YOU LONG AFTER

Brand idea:
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VIBRANT 
CULTURE
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LANDMARKS YET TO BE 
DISCOVERED

Lord Howe Island

THE MOST 
ICONIC 
LANDMARKS 

Sydney Opera House
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LEGENDARY LOCALS

Coffs Coast

GLOBAL 
BLOCKBUSTERS

Mary Poppins



OFFICIAL

OFFICIAL

THE 
WHITEST 
OF SANDS

Hyams Beach
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Explore 

other image 

options

THE MOST 
COLOURFUL 
CELEBRATIONS

Sydney World Pride, 2023
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An incredible destination is not just about what you 

can do there... but how it makes you feel. 

20
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Feelings are where we 
win, and we have 
them all.
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FEELING FILMS FOR 
DIGITAL & SOCIAL 
CHANNELS 
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ALWAYS ON SOCIAL

Brand hashtag usage 

driving awareness and 

advocacy

Brand hashtag/UGC demonstrating 

advocacy and user uptake

Branding via Feel 

NSW logo gifs

Incorporating 

brand language & 

TOV

Fully integrated piece of AO content 

hosted across YT and website and 

supported via social
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OUR OPPORTUNITY IS TO LINK DESTINATIONS 
WITHIN THE STATE TO THE STATE-WIDE 

BRAND TO CREATE A UNIFIED VOICE. 
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FEEL NEW

3.0 PROGRAM OF ACTIVITY
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1.
We want to maintain the unique point of difference of each destination, but at the same time unify our message to 
drive preference for NSW as a whole.

2.
We need to identify the key brand ingredients that will create a connection to our master brand in consumers' 
minds but allow this layer of comms to have its own unique approach, look and feel.

3.
We must ensure the destination name stands out first and foremost. But at the same time help people understand 
that the destination is a place in NSW

4.
We need to think about the formats that are relevant to our audience and leverage those channels that allow us to 
tell our destination story. In many cases, this will be in formats designed for mobile.

5.
We need to think about how we synchronise our messaging with other destinations to pull them apart, target 
different audiences and stagger them over the calendar year to avoid cannibalisation and maximise value for all.

APPLYING THE BRAND

35
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OBJECTIVES

• Drive intention and booking through 
the promotion of destinations and 
experiences

• Increase visitor spend through the 
promotion of a deeper NSW offering

• Build NSW’s association with key 
experiences and travel motivators

DRIVING DEMAND 
THROUGH 
CO-OPERATIVE 
MARKETING

DRIVING DEMAND 
THROUGH 
CO-OPERATIVE 
MARKETING

OBJECTIVES

• Drive intention and booking through 
the promotion of destinations and 
experiences

• Increase visitor spend through the 
promotion of a deeper NSW offering

• Build NSW’s association with key 
experiences and travel motivators
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ARTICLE EXAMPLES

KempseyTweed Barrington Coast
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WEBSITE EXPERIENCE
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CONTENT CAMPAIGNS

Driving advocacy through influential content 
collaborations showcasing the state in new 
ways.

Dedicated content series with globally-
renowned content creator, Aquabumps
showcased NSW in May-June across paid, 
owned and earned channels.

Destinations showcased Sydney, Broken 
Hill, Snowy Mountains, Hawkesbury, North 
Coast, Mid North Coast, Lord Howe Island
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BROADCAST INTEGRATIONS –
"JT TRAVELS NSW" 
• Monthly integration with Channel 7’s Weekend 

Sunrise, Australia's #1 morning television 
program

• Weather is rebranded as "JT Travels NSW" with 
host James Tobin visiting Sydney and NSW 
destinations to promote hero experiences, events 
and operators.

• 12 crosses per weekend with NSW CTA and 
travel package integration via Accor,

Audience reach 12M per weekend
AVE $1.6M per weekend
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CONTENT 
SHOOTS
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4.0   HOW TO GET 
INVOLVED
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THANK YOU


