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Happy Hour For Pubs, Cafes And Restaurants
Bring on 1 June 2020 when the NSW Government will allow pubs, clubs, cafes and restaurants
to have up to 50 customers, subject to a one person per four square metre rule and with strict
social distancing guidelines.
All patrons will need to be seated for table service with group bookings to be capped at 10
people but it is an announcement welcomed by many.
Read Media Release here.
Destination NSW is committed to driving intent, bookings and visitation to all parts of the state
by continuing to showcase the amazing experiences on offer right here in NSW.
Watch video message from DNSW CEO Steve Cox.
The NSW Government is encouraging holidaymakers to call accommodation venues, attractions
and tourism operators to ensure they will be open and confirm bookings before travelling.
Visitors and businesses must follow the latest health advice in terms of physical distancing,
practicing good hygiene, and staying home if feeling unwell.
Read latest Government advice.

Make Your Business COVID Safe
As travel restrictions are pulled back and businesses start to reopen, it is important to adapt to
make sure your workplace is a safe place to be for all who use and visit it.
SafeWork Australia have developed a range of checklists that you can download & make sure
your workplace is adhering to in order to create a safe workplace for yourself, your staff and

your customers which include:
•
•
•
•

Cleaning Checklist
Physical Distancing Checklist
Workplace Checklist
Health, Hygiene & Facilities Checklist

It's also important that you publically display information for your staff and others as to the risk
of COVID-19 and the measures that are necessary to stop its spread. Find signs and posters at
Safe Work Australia.
The Australian Department of Health have also developed an information sheet for hotel
management and staff about COVID-19.

COVID-clean Accreditation
The Australian Tourism Industry Council (ATIC) has released a new complimentary online
program to help tourism businesses develop plans and procedures to create and maintain a
COVID-safe workplace and operations. ATIC Executive Director Simon Westaway said "tourism
businesses which have successfully completed the program will be able to provide assurance to
guests and visitors that additional hygiene steps and sound safe work practices are in place, by
displaying the special logo both at their premises and online.“
Upon completion of the module, businesses will have customised daily, weekly, monthly and
annual cleaning checklists which can be implemented immediately. An associated risk register
also provides support to help the business minimise risks arising from COVID-19 and associated
business practices. The module can be accessed at www.qualitytourismaustralia.com

Arts & Cultural Organisations Receive State Funding
The NSW Government has announced a $50 million Rescue and Restart package for NSW arts
and cultural organisations to ensure the sector continues to make an important contribution to
the NSW economy during and after the COVID-19 pandemic.
Read more here.

NSW First – Program Update
Share Your News With Destination NSW
With travel in regional NSW allowed from 1 June, now is the time to update Destination NSW
with your product news. Let us know if you will be reopening and share updates on your tourism
business or products, so that Destination NSW can keep stakeholders, potentially including
media updated. Email product@dnsw.com.au to share your news.
Global Market Updates
Destination NSW has developed a new Global Market update to provide tourism operators and
travel trade with an overview of the key visitor markets for NSW. This new resource includes
DNSW activity, competitor activity overview, aviation update and consumer confidence and
sentiment as a result of COVID-19. The resources also highlight a 'Recovery Stage Key'. This key
will be used as a guide to indicate the level of marketing activity Destination NSW will
implement in each international market throughout the recovery phase of COVID-19.
Quick Tips Guide: Shoot Your Own Video - A new Quick Tips guide, How to Shoot Video, is
now available.

The new resources can be downloaded from the Destination NSW website. If you have an
industry development query, please contact the team at product.queries@dnsw.com.au

Tourism Australia's Aussie Specialist Program Goes Domestic
Tourism Australia engages with its circa 35,000 strong network of Aussie Specialist Agents
through the Aussie Specialist Program. From May 2020 this program has been extended to
also include domestic front-line travel sellers with commissionable product suppliers able to
engage with agents.
With the launch of a local version of the Aussie Specialist Program, TA is providing a free online
training resource for frontline travel sellers in Australia. The program has been designed to
equip agents with relevant information and showcase destinations and experiences within
Australia. It offers interactive training modules, itinerary suggestions, fact sheets, the latest
industry news and email updates covering what's new in Australian tourism.
This is an opportunity for North Coast tourism operators/suppliers to submit a training video of
up to 5 minutes for upload to the Aussie Specialist website. Think of it as the equivalent of
sitting face-to-face with an agent at a trade event, or even as if an agent was on a virtual tour
of your product. In preparing your training video, it should be no longer than 5 minutes (think
short, sharp and interesting) with the some content ideas being:
'Virtual Tours' of your product with narration or a live guide.
A recorded webinar containing a presentation/images
A combination of the above - The simplest to produce being a 'screen-recording' of a
webinar with both yourself (don't be shy!) and presentation content visible.
'Consumer' style advertising videos are generally not suitable however you can narrate
over existing footage as part of your training content.
Don't assume that viewers know where you are geographically - A quick map is always
useful
Cover the need your product addresses. What is the benefit? What makes your product
unique from others?
Cover the key USPs and things to know?
Be passionate and have fun with it! This is your business, be proud to promote it
Send your video file (uploaded via a service such as WeTransfer, Dropbox, Hightail or Google
Drive) plus a 50 word blurb as well as website URL through to your the NSW Tourism Australia
Industry Relations Manager, Dominic Mehling.

Tourism Insights And Possible Scenarios
Tourism Australia recently provided the below resources for consideration as to possible future
outlooks for tourism.
CAPA, Predicts 60% Recovery In Australia's Domestic Capacity By Christmas
Based on a combination of analysis of government statements, airline projections and
underlying demand, the Centre for Aviation's (CAPA) 'Airline Capacity Model' projects a slow,
phased recovery in domestic air capacity in Australia through the remainder of 2020CAPA
projects domestic capacity to reach 49 per cent of 2019 levels by the October school holidays
and 60 per cent by mid-December 2020.
International markets are, however, unlikely to recover and the CAPA Airline Capacity Model

sees international air capacity (seat numbers) still down by 92 per cent year-on-year in July, by
86 per cent in October and by 85 per cent in December.
UNWTO: International Tourist Numbers Could Fall 60-80% in 2020
According to the World Tourism Organisation (UNWTO), international tourism is down by 22 per
cent in quarter 1 of 2020 and could decline by as much as 60-80 per cent over the whole year.
The organisation has outlined three possible future scenarios depending on how the crisis
unfolds:
• Scenario 1 (-58%): based on the gradual opening of international borders and easing of
travel restrictions in early July.
• Scenario 2 (-70%): based on the gradual opening of international borders and easing of
travel restrictions in early September.
• Scenario 3 (-78%): based on the gradual opening of international borders and easing of
travel restrictions only in early December.
Impact of COVID-19 On The Australian Hotel Industry
The Australian Hotel Association has published the findings of its second Australian Hotel
Sentiment Survey, reporting the ongoing status of the accommodation sector. Of the 35,834
rooms which were surveyed, the study estimates that approximately 14,580 (or 41 per cent) are
currently operational. Eighty per cent of the survey's participants describe their situation as cash
flow negative, and 50 per cent report that their current staffing levels are only at 0-25 per cent
of pre-COVID-19 levels. June is expected to be the poorest performing month, with low
occupancy levels and 30 per cent declines in average room rates compared to budgets.
Deloitte's Travel & Hospitality Scenarios: Long-term Implications For Travel
Deloitte has developed four scenarios based on current trends and critical uncertainties,
illustrating potential long-term implications for the broader travel environment and the
companies which operate within it. Various themes are likely to emerge from COVID-19 and
persist, forcing travel companies to adapt to this 'next normal.'
• Planning for a reduction in business travel: businesses adapt to manage constrained budgets
and pandemic uncertainty by incorporating increased virtual and remote solutions.
• Overcoming consumer apprehension: there is an opportunity for companies to alleviate and
address the consumer tension of wanting to travel and not knowing whether it is safe.
• Innovating and collaborating with technology partners: accelerated adoption of technology
and automation will improve and remove friction from the travel journey.
• Adjusting to a disrupted ecosystem: significant disruptions to value chains could threaten
business continuity and force businesses to identify alternative solutions.
• Promoting new health/safety standards: companies will need to communicate and promote
health and sanitisation practices to attract customers and frontline employees.
• Reengaging and reassuring employees: widespread downsizing and furloughs will require
companies to provide for an advanced experience to reattract and retain talent.
Smart Travel Lab & Kantar Anticipate The Future Of Travel
Prior to the COVID-19 crisis, Smart Travel Lab highlighted sustainability, over-tourism, seamless
journeys, the future of workforce and security as the five main themes to impact the tourism
industry in the next five years. The company has collaborated with Kantar to provide an updated
list of scenarios and themes, anticipating that health and sustainability will top the industry's
agenda for the next 18 months. Among their predictions include:
• The desire for natural and untouched over urban and artificial will surge.
• The trend towards regional and domestic travel will accelerate.
• Shorter trips will increase.
• Values will flip from image and luxury to safety and responsiveness.
• Large crowds and busy destinations are expected to be avoided; overtourism may become a
thing of the past.

9 In 10 Patrons Will Return To Arts And Culture Events...Eventually
Six government agencies are collaborating with an international team of researchers to track
how Australian audiences feel about attending arts and culture events in the context of the
COVID-19 pandemic.
The Audience Outlook Monitor is being delivered in Australia in an unprecedented collaboration
by research agencies. Key findings of the results include:
• Overwhelmingly, audiences plan to return to arts and cultural events in the future (85%), with
78% planning to attend just as they did in the past and 7% even more often.
• On average, 22% of audiences are comfortable attending as soon as restrictions are lifted.
67% will attend when they deem the risk of transmission to be minimal. 11% won't be back
until there is no risk at all.
Read Arts Review article.

Industry Development & Other Opportunities
Destination North Coast Webinar “Tourism Tips: Reopening The (Digital) Doors
Thanks to those who attended DNC's webinar “Tourism Tips: Reopening The (Digital) Doors”
held yesterday afternoon. We feel the session was immensely valuable and a good reminder of
the many ways to build digital content and to engage, engage, engage.
For those who missed it, you can view the session recording so you can pour over the
information provided, adapt as required and adopt into your business and continuity planning as
appropriate. With thanks to Tory Johnson for sharing her knowledge and passion for all things
tourism and social media.
Previous webinars in this COVID-19 series are available on the Destination North Coast
website.
Tourism Australia Weekly Webinars
Tourism Australia's informative weekly webinars continue with this week's guests including:
• Senator Jonathon Duniam, Assistant Minister for Regional Tourism, - who will provide an
update and give his perspective on regional tourism and the pathway forward.
• Neville Power, Chair of the National COVID-19 Commission - who will give an update on the
Commissions work to date, and upcoming plans.
• Bradley Woods, TA Board Member and CEO of the Australian Hotels Association (WA), will
give an update on restarting the tourism sector, in particular through the lens of hospitality.
Register here for this week's webinar being held on Friday 29 May at 11am.
Australian Government: Continuing Your Business Guide
The recent Australian bushfires and coronavirus (COVID-19) have had devastating effects on
businesses. To support businesses through crisis, the Australian Government has released a
guide for businesses affected. This guide provides positive steps you can take now to help keep
your business operating.

Funding And Other Opportunities
Business Events Australia Advance Program - REMINDER
Applications for Tourism Australia's Business Events Australia Advance Program 2020-21 will

close on 1 June 2020. The Advance Program is a partnership marketing initiative that provides
financial assistance to support marketing and distribution activity that drives international
business events to Australia or delegate boosting activity for confirmed international business
events.
Farm Business Skills Professional Development Program NSW
Support farmers by providing farm businesses with a subsidy to help with the costs of vocational
and skills training. Closes 30 June 2020.
Catholic Emergency Relief Australia - Bushfire Grants
Support the ongoing recovery from the devastating bushfires of the summer of 2019/2020.
Closes 5 June 2020.
Cooperative Research Centres Program Round 22
Supports industry-led collaborations between industry, researchers and the community. The
program is a proven model for linking researchers with industry to focus on research and
development towards use and commercialisation. Closes 29 July 2020.

North Coast News & Product Innovation
Brookie's Gin Release Limited Edition Kumquat Gin, Shirl the Pearl
Distiller and Co-Founder Eddie Brook has been hard at work on a deliciously uplifting kumquat
gin. Christened 'Shirl the Pearl' after Eddie's late Grandmother, this golden little number is bright
and citrusy with notes of orange blossom and mandarin.
But best be warned Shirl is here for a good time, not for a long one. With only 650 bottles in
existence, she's guaranteed to sell out.
View full press release here.

Barrington Coast Facebook Post Hits 100,000 People
A single image post has reached 100,000 people on Barrington Coast social media. See why it
performed so well.
Byron to Suffolk Cycleway Stage 3 & 4 Construction Update

One of Byron Shire Council's priorities is the construction of a cycleway from Suffolk Park to
Byron Bay, a project which is now proudly funded by the NSW Government. Creating a cycle
friendly town is a key component of the Byron Bay Town Centre Masterplan. The Byron to
Suffolk Cycleway will build on this and allow our community to roll safely along Bangalow Road,
better connecting our outer suburbs and schools to the town centre.
New Product for Richmond Valley - Arrow's Fishing Charters
There's a new tourism operator in the Richmond Valley, Arrow's Fishing Charters based out of
Evans Head. Arrow will be taking 6 and 8 hour deep sea fishing charters for up to 6 people. The
business also offers whale watching tours and sunset cruises.
Farming Experience Sessions -Tropical Fruit World
Tropical Fruit World is excited to announce their new farming experiences with the aim to arm
people with all the knowledge they need and share the skills of sustainable living and farming.
They'll be hosting a range of workshops covering the fundamentals of growing fruit trees, fruit
foraging, tie dying with fruit, bee keeping and much more. Keep an eye out on their social
pages and website for updates and how to purchase tickets.

COVID-19 Resource Directory
To aid access to relevant information and to find links to appropriate Government and other
resources, check the Destination North Coast COVID-19 Directory on our website.
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