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ORD OF MOUTH: THE MOST
INFLUENTIAL TYPE OF
MARKETING




People ignore the ordinary

-

Less than 2% of advertising is remembered






Activate your branad
to be noticed




VISION

A brand isn’t
your logo!




Finding your focus

Target Market Insights Global Trends

Health & Wellbeing

Small & boutique experiences




Finding your focus

Know your
competitors

What is Do they What is the
have a

their point focused emotional

of territory

: message —
difference? what is it? they own?

Attributes

What is the

Are they a story?
hero Finding the
experience? emotional
connection

How are
they your
point of
difference?




eah, my
grandpa loves
walking, | know
the perfect pic
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Ad account executive brief is:
Create Facebook ad for adventure walking company for seniors’ market

Source: New Young Consulting — 55 + market



Sklﬂ

Wellness

Source: Skift - Affluent Traveler Survey 2019

78% of
travellers said
they are
interested in
Incorporating
wellness into
their travels in
some way
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The Pack Free Walking Experience

R HALLMARK TRAITS

Experience over
destinations

THE PACK FREE WALKING EXPERIENCE OUR LIFE'S AN ADVENTURE ‘WOW' FACTORS

Our speciality is providing pack free experiences

ensuring you are not burdened with carrying a
Qs with an enthusiasm for their

L]
E X p e r I e n C e Ove r leave theTggtics to us, knowing e can take care  cruise or a trdMggeto get you to thegs#T of a remote homeland. They a gitted to yo and

of your luggage and all your walking experience walking location, these ‘Wow’ factors will make your have a genuine desire to provide an enriching and

| O g i St i C S details. journey truly inspirational. memorable walking experience

We carefully design our walks to include “Wow”

tors. These additional activities will enrich and

passionate

LOCAL PRODUCE WITH LOCAL WINES BOUTIQUE ACCOMMODATION WITH A TOUCH OF  GENUINELY ALL INCLUSIVE
LUXURY



VAWAV Artists How it Works Stories Blog Retreats [ £ Subscribe Login

/' Book mini apprenticeships with ;:‘
o, master artists around the world.

k Get started

V.

Argentine Tango Japanese Ceramics with Street Art with Pum
with Viviana Calligraphy with Thomas Pum
Chikako

Buenos Aires, Argentina Goa, India Buenos Aires, Argentina
$710 5 Days Kyoto, Japan $475 4 Days $565 3 Days

$595 4 Days
Browse all artists




Creating
experiences
that deliver
on the
promise

MARKET
INNOVATION

EXISTING EXPERIENCES
FOR NEW MARKETS

CONSOLIDATION

EXISTING EXPEREINCES
FOR EXISTING
MARKETS

TRANSFORMATIONAL
INNOVATION

NEW EXPERIENCES FOR
NEW MARKETS

EXPERIENCE
INNOVATION

NEW EXPERIENCES FOR
EXISTING MARKETS




A transformational shift in experience design

That was then ....

Escape

Consume

Guides
Commodity

Meet Locals
Accessible to some

This is now ....

Immersion

Create

Masters

Curated and individualised
Build relationships
Inclusive and safe for all

Once in a lifetime

Lifelong



A transformational shift in technology




A transformational shift in concern for
environmental sustainability

fw INSPIRED&ICELAND THINGSTODO ~ PLANYOURTRIP  ABOUTICELAND  ICELANDATO 0 ANDICPLEDGE QN E

Inspired by Iceland invites you to take‘The Icelandic Pledge’, a
unique ‘oath’ for tourists, agreeing to reéspecticeland's nature
and to travel responsibly during thelfVisit:

THE ICELANDIC PLEDGE




Know your place! And then ...

REACH

Know your target

audience and use their
preferred channels to
reach out to them

CONNECT INSPIRE

Positive experiences connect Create the headline to inspire
people to your brand, place BRAND your target audience to engage

or product. They will become with your brand - could be copy,
advocates and help you to image or start to your video

reach more people.

ENGAGE

Engage your audience

with great story-telling
— it must resonate with
your target audience




* INSPIREDEICELAND THINGSTODO  PLANYOURTRIP  ABOUTICELAND  ICELANDATOO  THEICELANDICPLEDGE < EN

EXPLORE THE
LA

a-0

OF ICELAND

Make sure you check out the most

comprehensive guide to Iceland, yet.

GO EXPLORE

="

JOURNEY

clickthere fosthe hardest karaoke songin the world



https://www.inspiredbyiceland.com/a-o

W Destination

Barrington

Coast

Creative and
Emotional
Territory

A HAPPY EXPLORER

In the throws of
action and discovery
they are ecstatically
involved in the

whirring movement
of life.

TRANSFORMATIVE




Results™ speak for themselves ... Bagringtoh

Coast P

Social media page audience growth is up 49%

On average, social content is reaching 21,000 people per day - compared to 7,000 previously
= Before: 6 destination pages reaching 7,000 per day
= Now: 2 destination pages (both under Barrington Coast) reaching 21,000 per day

5% Engagement rate on Instagram since consolidation - competitor average 3.7%
= 3% engagement rate considered an absolute minimum for micro-influencers (who are increasingly important)

= 5% and above is influencer territory (where people choose to take their holidays)

Tourism Australia and Destination NSW are big supporters of the new destination name
= 8 x posts on Tourism Australia page directing people to visit the Barrington Coast

= 5 x posts and 2 x Barrington Coast feature photographers

Barrington Coast Tourism industry really starting to get on board with the Mountains to the Sea theme

= Example - when it snows in Barrington Tops, coastal businesses such as those in Forster and Old Bar now promoting the
SNOW experience

* Early results! Work to do: Activate your brand to be noticed ...



Thank you

Carl Solomon



