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The 

Attention 

Economy







Be  
Remarkable



Activate your brand 
to be noticed



A brand is ….

A brand isn’t 
your logo!



Target Market Insights

Millennials

Contemporary Female 
Travellers

55 +

Global Trends

Transformational travel

Health & Wellbeing

Small & boutique experiences

Finding your focus



Know your 
competitors

What is 
their point 

of 
difference?

Do they 
have a 

focused 
message –
what is it?

What is the 
emotional 
territory 

they own?

Attributes

How are 
they your 
point of 

difference?

Are they a 
hero 

experience?

What is the 
story? 

Finding the 
emotional 
connection

Finding your focus



Source: New Young Consulting – 55 + market 



Source: Skift - Affluent Traveler Survey 2019

78% of 
travellers said 
they are 
interested in 
incorporating 
wellness into 
their travels in 
some way



Experience over 
destinations

Experience over 
logistics





MARKET 
INNOVATION

EXISTING EXPERIENCES 
FOR NEW MARKETS 

TRANSFORMATIONAL

INNOVATION

NEW EXPERIENCES FOR 
NEW MARKETS

EXPERIENCE 
INNOVATION

NEW EXPERIENCES FOR 
EXISTING MARKETS 

CONSOLIDATION

EXISTING EXPEREINCES 
FOR EXISTING 

MARKETS

Creating 

experiences 

that deliver 

on the 

promise



A transformational shift in experience design

Immersion

Create

Masters

Curated and individualised

Build relationships

Inclusive and safe for all

Lifelong

Escape

Consume

Guides

Commodity

Meet Locals

Accessible to some

Once in a lifetime

That was then …. This is now ….



A transformational shift in technology



A transformational shift in concern for 
environmental sustainability



Know your place! And then …



Click here for the hardest karaoke song in the world

https://www.inspiredbyiceland.com/a-o


TRANSFORMATIVE

A HAPPY EXPLORER

In the throws of 
action and discovery 
they are ecstatically 
involved in the 
whirring movement 
of life.

Creative and 
Emotional 
Territory



• Social media page audience growth is up 49% 

• On average, social content is reaching 21,000 people per day - compared to 7,000 previously

▪ Before: 6 destination pages reaching 7,000 per day

▪ Now: 2 destination pages (both under Barrington Coast) reaching 21,000 per day

• 5% Engagement rate on Instagram since consolidation - competitor average 3.7%

▪ 3% engagement rate considered an absolute minimum for micro-influencers (who are increasingly important)

▪ 5% and above is influencer territory (where people choose to take their holidays)

• Tourism Australia and Destination NSW are big supporters of the new destination name

▪ 8 x posts on Tourism Australia page directing people to visit the Barrington Coast

▪ 5 x posts and 2 x Barrington Coast feature photographers 

• Barrington Coast Tourism industry really starting to get on board with the Mountains to the Sea theme 

▪ Example - when it snows in Barrington Tops, coastal businesses such as those in Forster and Old Bar now promoting the 
snow experience

Results* speak for themselves …

Work to do: Activate your brand to be noticed ...* Early results!



Thank you

Carl Solomon
Destination Marketing Store


